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1. Background

As part of its development strategy and efforts to strengthen its visibility, the Institut francais
d’Egypte (IFE) intends to produce a promotional video designed as a flagship communication
product. This video is intended to become a central communication tool, widely disseminated
across all IFE channels — social media, website, events, screenings, and partner media
outlets.

The video must highlight the scope and diversity of the actions carried out by the IFE and the
SCAC (Cooperation and Cultural Action Department), particularly in the fields of culture,
education, university cooperation, training, mobility programs, and the promotion of the
French language.

The project must be designed specifically for an Egyptian audience, taking into account local
cultural codes, while reflecting France’s excellence, openness, and influence in Egypt.

2. Project Objectives

The primary objective of this video is to strengthen the brand awareness of the Institut
francais d’Egypte. It must serve as a strong and immediately recognizable promotional tool,
capable of increasing IFE’s visibility, clarifying its missions, and positioning it as a key
cultural, educational, and institutional actor in Egypt.

The video must also contribute to enhancing IFE’s image and reputation by showcasing the
diversity of its activities and those of the SCAC, including cultural programming, language
courses, university cooperation, professional training, mobility and scholarship programs,
and networking between French and Egyptian stakeholders.

Finally, the project aims to strengthen IFE’s attractiveness to partners. The video should
capture the attention of institutional and private partners, sponsors, donors, and potential
investors by conveying a structured, ambitious, and professional image of the Institute.



3. Target Audience

The primary target audience is Egyptian youth, particularly students, young professionals,
creatives, and learners.

Secondary audiences include Egyptian francophones, institutional and private partners,
sponsors, donors, investors, as well as cultural and educational stakeholders.

4. Format and Expected Deliverables

The project includes the development of an audiovisual concept and script for validation by
IFE, followed by the production of:

¢ A main video of 30 to 40 seconds
¢ An extended version of up to 2 minutes

The video must also be adapted into 4 to 5 short formats for social media, including both
vertical and horizontal versions optimized for Instagram, Facebook, LinkedIn, and YouTube.

Deliverables shall include:
o Acreative concept document (script, shot list, storytelling approach)
o Allfinal files optimized for web and social media distribution

e Versions suitable for large-screen projection (auditorium screenings, institutional
displays, advertising panels including airports)

e The editable source file of the final montage

e All graphic elements used in the production

5. Content, Angle and Tone

The video must be based on a clear, simple, and high-impact creative approach, structured
around a strong narrative developed by the service provider. The storytelling must generate
engagement and interest.

The content should highlight:
e Cultural life at the Institute (auditorium, events, festivals)
e The media library
e Language courses
o University cooperation
e Training programs

e Networking activities



¢ Mobility and scholarship programs

¢ lconic and lively moments (e.g., Féte de la Musique, Ramadan evenings, language
classes, francophone cultural activities, urban scenes, public interactions)

The production must strictly comply with IFE’s graphic charter and convey a premium,
institutional image while remaining accessible and dynamic.

6. Eligibility Criteria for the Service Provider
The service provider must:

e Own professional audiovisual equipment

¢ Guarantee compliance with deadlines

o Be able to operate in Greater Cairo and Alexandria

o Be able to work in a multicultural environment

e Have professional fluency in Arabic and good command of French or English

e Provide proof of insurance covering activities in Egypt

7. Application Requirements
Applicants must submit:
e Atechnical proposal (methodology and approach)
e CVs of team members or agency portfolio
o Professional references
¢ A detailed financial proposal

o Examples of similar productions

Applications must be sent to: communication@ifeqypte.com

Subject: Application — Audiovisual production IFE
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